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USPS® Delivers the Customer Journey

National PCCWeek | September 23 -27,2019
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Thank you for
your Partnership
& Your Business
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BINDING THE NATION

Physical Infrastructure

634,000 159M 146.4B $70.6B 97%

¢

uspPs®
Footprint

Employees Delivery points Volume Revenue Consumers within 5
miles of an access point

33,093 232,000 1.5B
-0 o- :
Post Offices Processing centers Vehicles Miles driven per year Drop-off locations

to deliver mail

Note: All figures as of September 2018
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BINDING THE NATION

Digital Infrastructure

6M 260K 4B $983K

USPS
= Daily visits to Mobile delivery
FOOtprI nt USPS.com® devices

Informed Delivery Virtual and physical Petabytes of data Corporate emails
total users servers daily
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COMPETING FOR BUSINESS EVERYDAY

First-Class
Mail®
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Marketing Mail/
Periodicals
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COMPETITION IN
EVERY PRODUCT &
EVERY MILE
(FIRST, MIDDLE,
& LAST)
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Shipping/
Packages




MAIL

First-Class Mail® and USPS® Marketing Mail together account for 61% of total
USPS revenue and 89% of total volume

Percent of Revenue Percent of Volume Packaging
Services

3%

Packaging Services Marketing Mail
29% 24%
Marketing Mail
First Class Mall 51%

38%

First Class Mail
37%

UMNITED STATES
FOSTAL SERVICE »




VALUE OF MAIL

78% of households still
prefer receiving at least
one of their bills by mail

A Trust
A Reminder
A Record -Keeping
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VALUE OF MAIL

b ;';27% of consumers

““"‘

s check their mall at
least 5 day s a week*

*Source: Market Research & Inkiglais Moments Spring 2019
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VALUE OF MAIL

Physical mail stands out in today’s omni-channel world.

8.3 minutes
of consumers trust 6.9 minutes 7.3 minutes

mail when they want
to make a purchase’

76%

of consumers stated
560/0 rece|v|ng ma” iS a real Boomers Gen X Millennials
pleasure

Average time consumers spend
opening and / or reading mail’
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VALUE OF MAIL

56% tried a
new business
after receiving
Marketing Mail*

56%

*Source: Market Research & Inkiglais Moments Spring 2019
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VALUE OF MAIL

Voters are interacting with
mail more than ever.

Nearly 80% of surveyed voters received
political mall at least once a week.

Todayos political C a
more like marketing campaigns.

Sour ce: ASurvey Offers Key I
Ohi o Midterm Elections, 0 The
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VALUE OF MAIL

People interact with mail from the moment they see it.

Nearly half of the voters surveyed (47%) agreed that

olgical

th

ANJ the most memorable form o
advertising | received durin
midterm elections was mail.

Source: ASurvey Offers Key Insights on Political Ma i | i Februry 20191 da, O
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MAIL REPOSITIONING

Marketing dollars are going elsewhere

Direct Mail Digital Advertising
($ Revenue in millions, excluding Political Mail) ($ Revenue in Billions)
25,000 180
160
20,000 140
120
15,000
100
80
10,000

60

40
5,000
20

2007 2009 2011 2013 2015 2017 2019 2021 2023 2009 2011 2013 2015 20175 2CHSIEE

Revenue emmm| inear (Revenue) mmm Revenue e inear (Revenue)
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MAIL REPOSITIONING

Integrating with Digital

Gathered

Philosophical Tested with Expert Innovations

Shift Marketers Industry Introduced

Insights

From fADirect Mai | 7 dofclpt Aréas Improved Solutions Strength in the
better than digitalFécustGoui DM + were Needed Omni-channel Model

di gital are smarter RéseagcBt her o
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MAI L0OS ROLE ACROSS THE CUSTOME

SEEK MORE &
EVALUATE

LOYALTY &
RECOMMENDATION

AWARENESS &
DESIRE

TRANSACTION &
RETENTION

Consideration Leads Sales Repeat Sales
Turn interest into Turn prospects into Turn leads into Turn a single sale into
active evaluation. valuable leads. paying customers. a repeat customer.
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